Strategic Management (BUS 420)

A capstone course that requires students to integrate all
functional skills they have acquired from previous
courses (such as economics, accounting, management,
finance, and marketing) in order to study business
organizations and recommend proper strategic actions.
The course includes the establishment of strategic
vision, mission, objectives, and strategies for an
organization. It also covers the effect of the expected
changes in the environment on the selection of
appropriate strategies.

Prerequisites: (BUS 320, BUS 326, FIN 230, MIS 250,
MRKT 260)
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