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Course Description

The focus of this course is on the basic concepts of alaia¥l ga cllaiuall clglul duwlwdl qualiall Gle jyiall 1ia )<y
consumer behav101j w_1th emphasis on cognitive, clalail ilEMey duclaiadly duSolully dubyzall yigally
behavioral and social influences as they relate to . N . R
consumer attitudes, perceptions and purchase. The guo dilac Lyl ))iall ingyg -dudlydall dil)yig as)yulg wllaiuall
course will also explores the consumer decision JuSivig b pilill Jai (pa dafageuill aganlly cllaiuall gal 8l
process and marketing efforts to influence and . iulasdl oia
shape that process. -

Prerequisites: (MRKT 260) (260 Ggau) :Aislaanll Silsliniall




