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Course Description

This course provides an overview of the elements . Jal<ia jghhia (o dufigeuill S¥LATYI palic jysall 1aa Gaysiog

of marketing communications from an integrated . el o o Soe
iguuill cadgall eudig Sinall Gle 6)usll LMkl doymall ol auii
perspective. This knowledge allows students to be = 9all sy Sy ) ’ -

able to research and evaluate a company’s Silaasilylu dlac) o8 Silaglaall Al pladiulg &Syl ;2a9)illy
marketing and promotional situation and use this Jdled JLall galyag
information in developing effective communication

strategies and programs.

Prerequisites: (MRKT 260) (260 Ggau) :Aislaanll Silsliniall




