Marketing Management (MRKT 466)

This course provides a capstone experience to help
student integrates learning from other marketing
courses, particularly concerning how to find and
analyze market opportunity and plan marketing
strategy to achieve competitive advantage. The
focus of this is on the analysis, planning,
implementation, and control of marketing
programs in a competitive environment.

Prerequisites: (MRKT 260, MRKT 361, MRKT 365)
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Course Description
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